Higher education hub in Malaysia has become intense in the form of competition. Private Higher Learning Institutions (HLIs) has to work harder to win the competition between the education services in the marketplace. Thus, with the total numbers of Private HLI and programmes available for choice, it is a complex situation to investigate the way students select Private HLI. Due to that, it is a key issue for Private HLI owners to understand what are the determinant factors that influence the students' intention to enroll in Private HLI. This conceptual paper discusses the influence of promotional efforts, the role of family and attitude on the intention to enroll in private HLIs. Theory of Reason Action is used as the underpinning theory for this conceptual paper. The outcome of this study from the findings will be able to assist Ministry of Education and Private HLIs on how to increase the enrolment of Private HLIs and thus to assist them on how to meet the objective of the Malaysian Education Blueprint 2015-2025.
Introduction
According to the Malaysian Education Blueprint 2015 -2025 (Higher Education), Malaysia has increasing enrolment rate of 48% in 2012. The data showed that a 70% increase in enrolment over the last decade to reach 1.2 million students in the Public and Private HLI. From the analysis, the environment of the Malaysian education sector has changed over the past few years which aimed to introduce accountability for Higher Learning Table 3 on students' intake, this could be due to the changes in the number of students' intake in 2017 to be reduced. This data has shown that Private HLIs need to understand the reasons for the decrease and improve on it. By referring to Table 3 shows a decreasing of students' intake for Public HLIs in 2015 but for Private HLI, it shows a growing number of students' intake. However, similar to students' enrolment, a slight decrease of 5% intake can be seen in 2017 from 2016. In addition, according to Sami and Sree Rama (2017), the sustainability of higher education institutions is the capability to remain in the industry with the operation that includes the ability to achieve their goals and value to stakeholders. The continuity is a part of the sustainability, but it should link with the ability to fulfill and achieve the desired goals for higher education institutions. At present, higher education institutions in the industry no matter which levels face astonishing challenges, including inadequate resources and the cost of operation of higher education (Lapovsky, 2014) . Hence, financial sustainability is becoming a major concern to the national higher education system, which would have a significant relationship with the number of students' enrolment. This conceptual paper is expected to recognize the main factors that significantly influence students to enroll at Private HLI. With the situation of higher education in Malaysia, it is relevant to discover the perspective of decision making by the students as they made a decision to further study and will contribute to the roles that assist the Private HLI to strategies, plan and develop their marketing activities and strategy in promoting the institutions that lead to the increasing students' enrolment.
Literature Review

Factors influencing students' intention
Previous studies have found that tertiary education is arguably a high-involvement product. In students and parents point of view, this signifies a substantial investment in money. Hence, the prospective students and their financial supports need to consider looking wisely into the various choices offered available in the market. The institution itself must, therefore, try to answer some fundamental questions; students choose a In looking at the students' choice process, the use of multiple-choice models can provide a comprehensive model to track a student's influence in choosing the private college. The integration of all models can be a bit overpowering. This work looks at the college choice by applying the models from Chapman (1981) 
Theory of Study
The Theory of Reasoned Action is used to support the framework of the study. The factors that influence students' intention to enroll in Private HLI is one of the elements that needed to be analyzed and deeply comprehended by all Private HLI in Malaysia in order to market their product broadly and achieve the targeted numbers of students' enrolment. Due to that, the Theory of Reasoned Action is used to investigate further students' intention to enroll in Private HLI. Figure 1 shows the Theory of Reasoned Action: 
Conceptual Framework
The factors mentioned in the literature include promotional efforts, family influence, and attitude that will influence a student's intention to enroll in HLIs. The proposed framework is as shown in Figure 2 .
The proposed framework of the study is as follows:
Family influence
Attitude
Intention to Enrol in HLI Promotional efforts 
Hypotheses Development
According to Vrontis et al. (2007) , HEIs should concern the capability of the institutions to influence perceptions through traditional means such as quality and differentiation.
Marketing communications have a comparatively greater effect on "need recognition,"
which arises subsequently to these higher needs in the consumer decision process.
Owing to technological accessibility, the intensity of marketing communications and increased options, "search for information" is more complex, more efficient, and more effective. Similar causes and effects occur in relation to "pre-purchase evaluation of alternatives" though here branding appears to play a vital role in decision-making.
Thus, it is hypothesised that:
H1: Promotional efforts have a positive influence on attitude H2: Attitude has a positive influence on the intention to enroll in HLIs
Joseph concluded that the program and career information is the most important items of promotional efforts when promoting the higher education institution to persuade prospective students to join the institutions. Marketer of private education should focus on promoting parents' involvement to attract prospects. Advertising by private education has a significant influence on parents' satisfaction towards the intention to enroll. When parents feel satisfied, it might increase the probability of the next action (Radzol et. al, 2017 Kusumawati (2013) which found that the parents would be the key influential stimulating students' choice of an institution. Interestingly, in the study, most of the respondents mentioning parental influence were one of the factors that play a role, in terms of making a decision which institution to study further. This data due to the respondents which still need financial support from their family. Financial support was the most frequently mentioned parental influence and was directly related to the decision to study at an institution, choice of the city, and choice of an academic course. Some students voiced out that they need to take into consideration of their parents' proposals because they still have to rely on their parents because it is the only sources they can get in terms of financial supports. The data exposed that if when the students rely on their parents in terms of financial support, then, the parents had authority in influencing their children to choose an institution.
According to Pimpa (2005) , the strongest family influencing factors on intention to enroll in higher education is a financial influence. The family expectation is almost as related as family financial support. The analysis in the study indicate that financial support and expectation form the family are the only two factors that reach statistical significance.
H4: Family influence has a positive influence on intention to enroll in HLIs.
Conclusion
The expected outcome of this research is that through the promotional efforts, family influence and attitude will have a positive influence on students' intention to enroll in HLIs. Findings of the study will be able to assist the Ministry of Education and HLIs on how to improve their efforts to ensure an increase in enrolment of students in HLIs. If family influence is found to have a positive influence on intention to enroll in HLIs, for example, more engagement is needed with the families of the students by mailing the program pamphlets which includes information on the availability of financial assistance, the reputation of universities and career path of the students. At the end of this research,
